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CASE submission form
Date: _______________
The following information is needed for cataloguing/marketing of teaching cases. Entries should be specific and complete. Please send the completed form together with the final versions of your case and teaching note to nordic.case@cbs.dk and your case contact at NCH. Once you have provided all relevant information, we will submit your case to The Case Centre and Harvard Business Impact.

1.	Product type (please tick all appropriate): 	
	☐ Case 	☐ Supplement/Solution 	☐ Teaching Note

	☐ Exercise/Activity  	☐ Note		☐ Background/Industry Note

2.	Author(s):
Please include the name, affiliation, and e-mail of each author as you would like them to appear on the case. Authors embrace faculty member(s), responsible for the conceptualization of the item and the supervision of its development as well as research assistants, members of the school’s professional staff, or others who made a substantial written contribution to the item under the supervision of a CBS faculty member.

First Author (name, affiliation, and e-mail): Click or tap here to enter text.	
	Second Author (name, affiliation, and e-mail): Click or tap here to enter text.
	Third Author (name, affiliation, and e-mail): Click or tap here to enter text.

3.	Case title (as it will appear on front page):
Click or tap here to enter text.

4.	Abstract (2,000 Characters Max):
Click or tap here to enter text.

5.	Major Discipline:
Choose from the drop-down menu. 
Choose an item

6.	Learning Objective Description (500 Characters Max):
Example: This case will introduce undergraduate students into the basics of marketing research.  It will also discuss the career prospects for entry level research personnel.

Click or tap here to enter text.

	
7.	Source of Case Material:
☐Private/Field research (primary data) 
Data secured directly from organization or individual. Requires signed Case Study Agreement form.
If checked, has copy of case been sent to the company?
☐Yes   ☐No
☐Library
Material gathered in a library from publications and corporate records. 
☐General Experience 
Material based on acquired experience. Use fictitious title.
☐Published Sources 
Quotations constitute bulk of case with introduction by author.
	Cite source: Click or tap here to enter text.
Publication title, date, publisher, date accessed and URL.	
	
8.	Copyright:
Does the case contain any elements (e.g. graphics, tables), which you have not developed yourself?
☐No

☐Yes 
Please specify the relevant pages or exhibit numbers and explain how you have secured the right to reproduce any materials owned by others:

Click or tap here to enter text.

9.	How much content was created with GenAI?

Choose an item
	If GenAI was used, please complete the GenAI Content Tracking form and share your response with the Nordic Case House.

10.	Taxonomy – Subject:
Subject terms are used to tag content with the relevant topics that a case covers. Please use the Synaptica Term Picker to look up relevant subject terms and their associated ID number. For best results, be as specific as possible when choosing subject terms and limit to 1-5 terms. Broad terms, such as “marketing,” may return too many results to be effective in finding relevant content.

Term 1: Click or tap here to enter text.
Term 2: Click or tap here to enter text.
Term 3: Click or tap here to enter text.
Term 4: Click or tap here to enter text.
Term 5: Click or tap here to enter text.

11. 	Taxonomy – Geography:
Geography terms are used to tag content with the geographic region that the case takes place within. Please use the Synaptica Term Picker to look up relevant geography terms and their associated ID number. For best results, limit to 1-5 geography terms and try to be as specific as possible. Include at least the region and the country where the case takes place.

Term 1: Click or tap here to enter text.
Term 2: Click or tap here to enter text.
Term 3: Click or tap here to enter text.
Term 4: Click or tap here to enter text.
Term 5: Click or tap here to enter text.

12. 	Taxonomy – Industry:
Industry terms are used to tag content with the relevant industry that the case’s subject matter falls within. Please use the Synaptica Term Picker to look up relevant industry terms and their associated ID number. For best results, limit to 1-5 industries and try to be as specific as possible.

Term 1: Click or tap here to enter text.
Term 2: Click or tap here to enter text.
Term 3: Click or tap here to enter text.
Term 4: Click or tap here to enter text.
Term 5: Click or tap here to enter text.

13. 	Category:
Select the one most appropriate category for your case:
☐ Finance, accounting & control (fin)
☐ Economics, politics & business environment (eco)
☐ Strategy & general management (gen)
☐ Human resource management/organisational behaviour (hrm)
☐ Marketing (mar)
☐ Production & operations management (pom)
☐ Ethics & social responsibility (eth)
☐ Entrepreneurship (ent)
☐ Knowledge, information & communications systems management (kic)

14.	Keywords: 
List up to 15 searchable keywords or topics separated by semicolons:
Click or tap here to enter text.

15.	In-class testing:
	Has the teaching case been tested in class (in person or online)?

☐Yes
Please specify which course, level, programme and approximate number of students:
Course name: Click or tap here to enter text.
Study programme: Click or tap here to enter text.
Study Level: 
	☐Bachelor
	☐Master
	☐MBA
	☐Executive MBA
	☐HD
	☐Summer University Courses
Number of students: Click or tap here to enter text.

Course name: Click or tap here to enter text.
Study programme: Click or tap here to enter text.
Study Level: 
	☐Bachelor
	☐Master
	☐MBA
	☐Executive MBA
	☐HD
	☐Summer University Courses
Number of students: Click or tap here to enter text.

☐No
Please specify when and in which course the case will be tested:
Click or tap here to enter text.

16. 	Nordic Nine transformative capabilities:
Please identify which Nordic Nine capabilities students would be able to develop working with the case. If you need inspiration, find resources developed to support Nordic Nine reflection here.
☐ 1. You have deep business knowledge placed in a broad context
☐ 2. You are analytical with data and curious about ambiguity 
☐ 3. You recognise humanity’s challenges and have the entrepreneurial knowledge to help resolve them
☐ 4. You are competitive in business and compassionate in society
☐ 5. You understand ethical dilemmas and have the leadership values to overcome them
☐ 6. You are critical when thinking and constructive when collaborating
☐  7. You produce prosperity and protect the prosperity of next generations
☐  8. You grow by relearning and by teaching others to do the same
☐  9. You create value from global connection for local communities

17.	Approved by:
The Case Submission Form is not a legally binding document. Permission to publish and distribute the case and TN comes with a signed “Case Study Agreement” (Case Company) and “Copyright Transfer Agreement” (Case Author).
Signatures indicate responsibility for contents and procedures used in preparation of the case as well as quality of product. 

	
Signature of Case Author

___________________________________________	
Title	Date	
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